190487 A1 BRG- B428 - R48 A82458 A 1BRTISSNOD19-1209 1!!1605’?4/5 7ES WS

- | INTERNATIONAL ADVERTISING ART 1994

?




Striking Harmony between
Beauty and Newness

MARGO CHASE
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Margo Chase's unconventional logo, CD cover
and movie poster design is in the limelight these
days in the United States. From the style of her
work, one might not suspect her studies were in
biclogy and medical illustration

In 1981 Ms. Chase moved to Los Angeles and
began her career with the unglamorous job of
designing plain wrap for a grocery store chain.
Making a significant departure from this early
work, she eventually developed an organic style
integrating a variety of elements and has brought
about a reformation in typography and logo
design. As part of this process she became a
freelance logo designer in 1983 and spent an
entire six months simply putting her portfolio
together. Margo's reward was an assignment far
Warner Brothers Records that catapulted her into
the music industry. She began designing CD
covers for Prince, Madonna, and many other
music industry greats. Today her clients include
Atlantic, Virgin and Capitol Records as well as
Columbia, Victor and Paramount Pictures.

In 1986 Margo Chase opened her office near
downtown LA in the classic Silver Lake district
where a number of famous buildings by the likes
of architects Frank Lloyd Wright and Richard
Neutra remain today. Her aesthetic sense is
reflected in her surroundings and remains consis-
tent, from her choice of office space to her
selection of table and chairs tor the conference
room. The fundamental sensations, designs and
patterns found in her typography are conveyed to
the eye by the objects around the room. Ever
since instaling a Macintosh computer in the
office in 1990, the lively typography and design
work of Margo Chase has been gaining
momentum.

The entertainment industry is the harshest of
worlds in that “today” Is the frontier and next
week pushes whatever happens today into the
obscurity of the past. For Margo Chase, however,

it provides a place full of beauty and mystery in
which to test her imagination. Where does the
appeal of Margo Chase's design come from? It
lies in her innate powers of expression, concep-
tion and image-making.
Even though her chosen path is that of an artist, |
think Margo Chase's scientific background pro-
vides a double aesthetic, revealed through her
eclectic style using free interplay of the lines and
curves of lettering in a deeply textured field. For
Japanese people, who intimately know the diffi-
culties of mastering the sheer number and
variation of written characters in the Japanese
language, the sweetness of expression with
which Margo Chase freely manipulates the
alphabet seems unsurpassable.
Margo Chase's philosophy is best summed up in
her words: “If the designer doesn’t feel it, the
design won’'t communicate it.” She believes that
only by taking risks can one find a solution that is
both beautiful and new.
In this era honoring individuality and diversity,
Margo Chase's character, strongly individual yet
somehow matching the frequency of the obser-
ver, is fascinating. The times aren't stagnant
however, and Margo Chase and her decisive
vision have been swept up in the whirlwind of the
design world. As she maintains her originality yet
changes with the times, | look forward to seeing
what new developments she undertakes and
what new doors she opens in the future.
Hisaka Kojima
7. Album cover design for rock group, Pretty
Vultures
8 Logo design for rock group, Band of Angels,
Atlantic Records
9 Single cover design for Crowded House
"Nails in My Feat"
10. Single cover design for Crowded House
"Distant Sun”
11 Melissa Etherdge “"Yes | Am” CD cover
design and inlay
12, Self mail brochure for Kotaro furniture
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. Album cover design for Cher “Love Huns”

Geffen Recocrds
Album cover logo for rock group,
. Napoleon, Geffen Rec

Show Tour,

concart tour

Package design for Santa Cruz Blue Com

Chips

Editonal design for "SEMIOTEXT(E)" maga-

zing

Logo design for Margo Chase De:

o design for Windham Hill CD

o design for rock band, Ten Inch Men
design for artisls’ representative,

e Clark

logo design for the movie “ The Crow”
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